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STARBUCKS PARTNERS WITH AT&T TO 

PROVIDE FREE WIRELESS ACCESS
Partnership will impact 7,000 U.S. locations and 

over 12 million AT&T and Starbucks customers
SEATTLE and SAN ANTONIO, Feb. 11, 2008 – AT&T Inc. (NYSE:T) and Starbucks (NASDAQ:SBUX) announced their partnership today to bring free wireless access to more than 7,000 Starbucks U.S. locations. AT&T and Starbucks partnered to offer both free and paid Wi-Fi access at Starbucks locations in order to reach both the frequent and occasional Starbucks customers

Starting this spring, all Starbucks cardholders can use two hours of free Wi-Fi service each day. In addition, all 100,000 U.S.-based Starbucks employees will receive free Wi-Fi at Starbucks stores.

This partnership will provide Starbucks customers and employees easy access to AT&T’s Wi-Fi network, the largest in the United States, with more than 17,000 U.S. hot spots. At&T’s remote access services business customers can also access the free Wi-Fi service at Starbucks locations.

“We are excited to offer free wireless access to our loyal Starbucks customers. We hope that this partnership with AT&T will draw in new customers we had been previously unable to reach,” Chris Bruzzo, chief technology offer of Starbucks Coffee Company, said.

Not only can qualifying AT&T customers and Starbucks card holders access the Wi-Fi network, but customers can also purchase tiered access to the network at $3.99 for every two-hour period or $19.99 each month. The monthly membership includes access to the 70,000 AT&T hot spots in 89 countries around the world.

About Starbucks
Starbucks Coffee Company provides an uplifting experience that enriches people's lives one moment, one human being, one extraordinary cup of coffee at a time. To share in the experience, visit www.starbucks.com.

About AT&T 
AT&T Inc. (NYSE:T) is a premier communications holding company. Its subsidiaries and affiliates, AT&T operating companies, are the providers of AT&T services in the United States and around the world. Among their offerings are the world's most advanced IP-based business communications services and the nation's leading wireless, high speed Internet access and voice services. In domestic markets, AT&T is known for the directory publishing and advertising sales leadership of its Yellow Pages and YELLOWPAGES.COM organizations, and the AT&T brand is licensed to innovators in such fields as communications equipment. As part of its three-screen integration strategy, AT&T is expanding its TV entertainment offerings. Additional information about AT&T Inc. and the products and services provided by AT&T subsidiaries and affiliates is available at www.att.com. 
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